
  Report to Council 
 

To:  Mayor and Council Members  

From:  Chris Challenger, Economic Development Officer  

Date:  September 26th, 2022   

Subject:        Brand Asset Presentation  

 
Recommendation 

That Council provide approval on the brand asset deck as presented subject to the 
following conditions:  

1. That staff be directed to make any changes requested by Council  
2. And further that staff and their consultant be directed to make refinements to the 

brand assets as required.  

Background  

The need for a new brand for the Township was identified in the Township’s Strategic 
Economic Development plan, passed in September 2021 (4.0 Tourism - Branding). In 
late 2021, Township staff ran a competitive RFP to select a vendor to complete the new 
visual identity system for the Township. Habit Creative (Habit) was the successful 
proponent of RFP-07-21. Funding for the Township’s new visual identity system has 
been provided through the Modernization Efficiency Funding (2019) grant provided to 
the Township. 

Staff have completed two public surveys for the new brand to date. The first survey was 
a market research survey, and the second was a public opinion survey on the proposed 
logo concepts. Both surveys had a high response rate with over 330 responses 
respectively.   

On May 17th 2022, Habit presented (4) logo concepts to Council which were well 
received. Council provided direction, suggested edits to the logo concepts, and provided 
their logo preferences to staff and Habit.  

At the June 21st meeting of Council, Council approved the following motion:  

That Council select Concept (3), the deer with sun and reflections as the new logo 
concept for the Township: 

a) And further that staff and their consultant be directed to make necessary 
refinements to the new logo concept as required  



b) And further that staff be directed to complete the remaining deliverables 
under contract with Habit based on Councils direction 

At the July 29th meeting of Council, Council was presented with version one of the brand 
asset deck centered on the newly selected deer logo.   

Analysis  

Following the July 29th meeting of Council, Habit and staff have been making revisions 
to the asset deck based on the feedback received from Council. Brand assets are the 
publically facing touch points for the brand, and are both physical and digital. The list of 
brand assets that are included in our agreement with Habit are listed below: 

o Logo 
o Primary and Secondary Color Palette 
o Typography   
o Examples of Photography  
o Social Media Templates  
o Website  
o Quarterly E-Newsletter 
o Letterhead  
o PowerPoint Presentations  
o Welcome Package 
o Business Cards  
o Fleet Vehicles Decals  
o Emergency Vehicles Decals  
o External Signage (Highway ID, Hamlet ID, Municipal Building ID) 
o External Signage (Wayfinding Concepts) 

The attached presentation builds on Council’s selection of the deer logo for the 
Township. Habit will continue to refine and build out the brand assets based on the 
feedback from Council.  

Financial Implications  
 
Costs for the branding exercise have been covered by the Modernization Efficiency 
Funding Grant (2019), provided by the Province.  

Staff will bring back a subsequent report at a future date to Council outlining options and 
costs to implement the brand across various physical and digital touchpoints for the 
Township. Staff have included 20K in the 2023 capital budget for implementing the new 
brand.  

Strategic Plan:  
 
2.0 – Guide Economic Growth for a Sustainable Community  

Strategic Economic Development Plan 
(4.0 Tourism – Branding) 
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